“What we do does not fit in-
to the standard equation of in-
terior design,” asserts
Matthew Finlason, the wired
lead stager on the Canadian-
made series. “We’re in the
business of creating first im-

Dekora’s resident stagers - ei-
ther Finlason or the combat-
ive mother-daughter team of
Maureen Powers and Bridget
Savereux - is allotted five days
or less to spruce up a slow-

moving listing. The fast turn-

the job. There are immediate
clashes of personal taste.
“Each stager has his or her
own unique style,” Finlason

says.
But the two creative minds
eventually come together on

Also new: The Property
Shop (Wednesday, HGTV at 8
p-m.), which follows the ef-
forts of feisty real-estate-
agent-turned-broker Tatiana
Londono to open her own
agency in the competitive

Once everyone has had a
good laugh, and the couple re-
cover from the shock, the
cheeky TV designers wisely
revert the space to their origi-
nal wishes. You never know
who might be a future client.

table discussions with cast and
writers and an interview with se-
ries creator David Chase conduct-
ed by Alec Baldwin. Weighing *
more than 4.5 kilograms, the
package retails at $400 (U.S.).



